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Campaign Impressions Clicks CTR Avg. CPC All conv. Cost Conv. rate Cost / all conv.

1. 3.1 Search_Best 8,240 236 2.86% $2.15 18 $506.71 7.63% $28.15

2. 6. Search_US 5,648 149 2.64% $3.47 8 $516.52 5.37% $64.57

3. 7. Competition 2,990 83 2.78% $2.59 3 $215.13 3.61% $71.71

4. 2. Remarketing 25,025 34 0.14% $0.98 1 $33.44 2.94% $33.44

5. 1. DSA 0 0 0% $0 0 $0 0% $0
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Device Impressions Clicks CTR Avg.
CPC All conv. Cost Conv. rate Cost / all

conv.

1. computers 41,685 498 1.19% $2.54 30 $1,263.42 6.02% $42.11

2. tablets with full… 216 4 1.85% $2.1 0 $8.38 0% $0

3. TV screens 2 0 0% $0 0 $0 0% $0
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Network (with search
partners) Impressions CTR Avg. CPC

Impression
(Absolute

Top) %
All conv. Value / all

conv. Conv. rate Cost / all conv.

1. Display Network 25,025 0.14% $0.98 0% 1 10 2.94% $33.44

2. Search Network 14,770 3.12% $2.67 13.72% 29 13.07 6.29% $42.37
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Exact Phrase
Broad

Exact Broad Phrase
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Search Terms

Search term Impressions Clicks CTR Avg. CPC Cost

your search term 1 316 15 4.75% $1.81 $27.14

your search term 2 97 9 9.28% $5.82 $52.34

your search term 3 56 8 14.29% $3.66 $29.26

your search term 4 181 6 3.31% $1.41 $8.46

your search term 5 162 6 3.7% $1.26 $7.53

your search term 6 425 6 1.41% $1.72 $10.3

your search term 7 384 5 1.3% $2.7 $13.51

your search term 8 112 5 4.46% $1.71 $8.53

your search term 9 15 5 33.33% $2.08 $10.41

your search term 10 36 4 11.11% $2.21 $8.83

your search term 11 25 4 16% $0.99 $3.94

your search term 12 9 3 33.33% $0.98 $2.95

your search term 13 3 3 100% $1.52 $4.56

your search term 14 23 3 13.04% $4.58 $13.75

your search term 15 3 2 66.67% $1.7 $3.39

your search term 16 2 2 100% $1.84 $3.68

your search term 17 22 2 9.09% $2.12 $4.24

your search term 18 95 2 2.11% $2.44 $4.88

your search term 19 16 2 12.5% $0.91 $1.81

your search term 20 3 2 66.67% $3.95 $7.9

your search term 21 3 2 66.67% $5.98 $11.96

your search term 22 1 2 200% $3.92 $7.84

your search term 23 3 2 66.67% $1.1 $2.19

your search term 24 6 2 33 33% $2 17 $4 34
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Quality Score

Impressions, clicks & Conv. by Quality Score CTR, Cost, Conv. rate & CPC by Quality Score
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Search keyword
Keyword
quality
score

Clicks

1. keyword 1 3 21

2. keyword 2 1 17

3. +keyword 3 15

4. search keyword 3 10

5. +keyword 1 10

6. search keyword example 4 10

7. keyword keyword 2 3 10

8. keyword 3 5 9

9. +keyword +keyword +keyword 5 8

10. keyword keyword keyword 3 5 7

11. +keyword +keyword +keyword 5 7

12. +keyword +keyword +search 2 7

13. +search +keyword +example 3 7

14. +search +keyword 3 7

15 keyword example 5 6
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Geo Location - 1

Campaign Type ▼

Campaign ▼

Device ▼

111111 14,62514,62514,625

Country/Territory ▼

Town/City ▼

Country/Territory Town/City Cost Clicks Conv. rate CTR Impressions Cost / conv. Conversions

1. United States Waipahu $0 0 0% 0% 1 $0 0

2. United States Eddington $0 0 0% 0% 4 $0 0

3. United States Winslow To… $1.47 1 0% 100% 1 $0 0

4. United States Ypsilanti Ch… $0 0 0% 0% 1 $0 0

5. United States Youngsville $0 0 0% 0% 1 $0 0

6. United States Yardley $0 0 0% 0% 2 $0 0

7. United States Wyomissing $2.32 1 0% 100% 1 $0 0

8. United States Wyoming $0 0 0% 0% 4 $0 0

9. United States Wyndmoor $0 0 0% 0% 2 $0 0

…
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Geo Location - 2

Headline Goes Here - Google Data Studio Report - Company Name
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Conv. rate All conv.
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Campaign All conv. Conv. rate Cross-
device conv.

Cost / all
conv.

View-
through

Conv.
All conv.

value
Value / all

conv.

1. 3.1 Search_Best 18 7.63% 0 $28.15 0 180 10

2. 6. Search_US 8 5.37% 0 $64.57 0 169 21.13

3. 7. Competition 3 3.61% 0 $71.71 0 30 10

4. 2. Remarketing 1 2.94% 0 $33.44 0 10 10

5. 1. DSA 0 0% 0 $0 0 0 0

6. 10. Gmail 0 0% 0 $0 0 0 0

7. 11. Brand 0 0% 0 $0 0 0 0

1 - 10 / 24 < >

Campaigns - Conversions related

Cost All conv. value

1 Jun 3 Jun 5 Jun 7 Jun 9 Jun 11 Jun 13 Jun 15 Jun 17 Jun 19 Jun 21 Jun 23 Jun 25 Jun 27 Jun 29 Jun
0

25

50

75

100

0

50

100

150

C
os

t

A
ll 

co
nv

. v
al

ue

Cost vs. All Conv. Value

Conv. Rate & All Conversions

Cost / all conv. All conv.

1 Jun 5 Jun 9 Jun 13 Jun 17 Jun 21 Jun 25 Jun 29 Jun
0

25

50

75

100

0

1

2

3

C
os

t /
 a

ll 
co

nv
.

A
ll 

co
nv

.

Cost / All Conv.  & All Conv.

1 Jun 2020 - 30 Jun 2020 ▼

Template Provided by Adalysis

https://adalysis.com/


All conv. Impression (Absolute Top) %
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Ad Group Conversions

Campaign ▼

Campaign Type ▼

Device ▼

Ad group All conv. value All conv. Avg. CPC
Impression

(Absolute
Top) %

Cost / all conv. Conv. rate Value / all
conv.

1. Ad group 1 99 1 $3.95 3.15% $15.79 25% 99

2. Ad group 2 50 5 $4.24 7.39% $14.43 29.41% 10

3. Ad group 3 30 3 $2.81 2.82% $7.49 37.5% 10

4. Ad group 4 20 2 $3.97 5.06% $51.6 7.69% 10

5. Ad group 5 20 2 $2.81 20.68% $11.23 25% 10

6. Ad group 6 20 2 $2.72 4.85% $19.02 14.29% 10

7. Ad group 7 20 2 $1.99 30.84% $23.9 8.33% 10

8. Ad group 8 10 1 $3.05 13.67% $9.14 33.33% 10

9. Ad group 9 10 1 $2.14 0% $4.28 50% 10

10. Ad group 10 10 1 $1.87 24.83% $18.65 10% 10

11. Ad group 11 10 1 $1.15 12.34% $24.08 4.76% 10

12. Ad group 12 10 1 $2.16 13.29% $8.62 25% 10

13. Ad group 13 10 1 $3.55 1.46% $24.82 14.29% 10

14. Ad group 14 10 1 $4.36 4.26% $13.07 33.33% 10

15. Ad group 15 10 1 $3.9 0.5% $54.53 7.14% 10
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Campaign ▼

Campaign Type ▼

Device ▼

Search keyword Keyword quality score Conversions Avg. CPC
Impression

(Absolute
Top) %

Cost / conv. Conv. rate

1. keyword 1 3 3.5 $4.07 5.86% $11.63 35%

2. +keyword 1 3 1.5 $4.49 9.38% $20.96 21.43%

3. +keyword 2 7 1 $7.4 10% $7.4 100%

4. keyword 2 6 1 $5.38 0% $5.38 100%

5. keyword 3 6 1 $2.14 0% $4.28 50%

6. keyword 4 1 $1.58 0% $1.58 100%

7. keyword 5 5 1 $5.82 16.56% $52.34 11.11%

8. keyword 6 5 1 $3.71 0% $3.71 100%

9. keyword 7 5 1 $3.54 0.52% $24.78 14.29%

10. keyword 8 5 1 $3.31 0% $6.61 50%

11. +keyword 8 5 1 $2.15 25% $10.77 20%

12. keyword 9 4 1 $1.05 21.15% $10.54 10%

13. keyword 10 3 1 $3.13 7.58% $3.13 100%

14. keyword 11 3 1 $2.45 1.96% $4.9 50%
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Search IS by Keyword Match Type
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Display Impression Share

Headline Goes Here - Google Data Studio Report - Company Name
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Display Ads
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Display Campaigns - Topics
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CTR Conv. rate
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Cost / conv. Cost
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Click Type
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Gender
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Top vs Other
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Phone Calls
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Auction Insights

Auction Insight - Domain Impr. share Overlap Rate Outranking Share

1. competitor1.com 0.24 0.3 0.11

2. competitor2.com 0.18 0.08 0.13

3. competitor3.com 0.16 0.14 0.13

4. competitor4.com 0.16 0.2 0.12

5. 0.14 0 0

6. competitor5.com 0.13 0.18 0.12

7. competitor6.com 0.1 0.06 0.14

8. competitor7.com 0.1 0.12 0.13

9. competitor8.com 0.1 0.17 0.12

10. competitor9com 0.1 0.07 0.14
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Additional Resources:

Learn how to tell stories from data: https://adalysis.com/blog/turn-complex-ppc-data-simple-stories/

Improve Quality Score: https://adalysis.com/quality-score/ 

Scienti�c Ad Testing: https://adalysis.com/scienti�c-ad-testing/

Getting Started with Data Studio: https://www.youtube.com/watch?v=xIHoZdFDhAY&list=PLqt1b-
kL9z9wqgKttaSX9HUmYRdo7TEkL  

Adalysis Blog: https://adalysis.com/blog/
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